
B R I G H T  S I D E  E V E N T S

Drop your cover photo here

B R I G H T  S I D E  E V E N T S

E V E N T  S E R V I C E S  2 0 2 6

Make it a day they talk 
about.
Replace this line with a sentence about what you do and who you do 
it for.
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B R I G H T  S I D E  E V E N T S

W H O  W E  A R E

A short, confident introduction

Bright Side plans and produces festivals, 
launches and conferences. We handle 
venues, talent, staging and the thousand 
small things, so you can enjoy the room.

Add a second paragraph here: your history, 
your people, or what makes you different. 
Keep it to three or four sentences.

Drop your photo here
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B R I G H T  S I D E  E V E N T S

W H A T  W E  D O

Services

1

Festivals
Site, stages, crowds and permits.

2

Launches
Product moments that land.

3

Conferences
Programs that people stay for.

4

Production
Sound, light, video and crew.
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B R I G H T  S I D E  E V E N T S

B Y  T H E  N U M B E R S

Proof, not promises

220
events delivered

140k
guests welcomed

35
crew on call

9.4
NPS score

Swap these for your own figures. Four is plenty; choose the ones a new customer would care 
about.
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B R I G H T  S I D E  E V E N T S

C A S E  S T U D Y

One project, told well

Drop a project photo here

Describe the brief, what you did and what changed for the client. Two short 
paragraphs are enough. Mention the timeframe and anything you are proud of.

“The calmest big event we have ever run.”

Marketing Director, national retailer
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B R I G H T  S I D E  E V E N T S

L E T ' S  T A L K

Ready when you are.

Phone  07 0000 0000

Email  hello@yourcompany.example

Visit  12 Example Street, Your Town

Web  yourcompany.example
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